
Munmun De Choudhury
munmund@gatech.edu

Week 10 | March 16, 2026

CS 6474/CS 4803 Social 
Computing:
Polarization and Selective 
Exposure



A background on polarization







Summary 





https://www.ted.com/talks/eli_pariser_beware_online_filter_bubbles 

https://www.ted.com/talks/eli_pariser_beware_online_filter_bubbles


How did we get here? What do you think is 
the reasoning behind online platforms 
promoting polarization or selective exposure?





Influence in the political sphere: 62% of 
adults in the US use social media to consume 
news, and 18% of adults are frequent 
consumers – Pew Internet 



http://www.internetphenomena.com/2016/11/us-election-2016-tv-trumps-the-internet/









“[Facebook] defended the News Feed’s progress 
arguing that the filter bubble isn’t an issue for [the 
platform]. [Company] suggested the real problem is 
that people by nature engage with content they like 
and find agreeable, and dismiss things they don’t 
agree with online as they would in real life.” – 

Techcrunch 

To what extent is it fair to put the 
responsibility on users?



Like-minded sources on 
Facebook are prevalent 
but not polarizing



Exposure to opposing views 
on social media can increase 
political polarization



Reading opinion-reinforcing content can have 
widespread impact on our perceptions what is 
true and what is false. Could this impact our 
perceptions of what could be misinformation? 
– Connection to prior class discussions 





What makes polarization in social 
computing systems challenging to 
address?



If you were to re-design a tool that works on 
social media to reduce polarization, what 
would that tool look like? What would it do? 
What data would it use? How would you 
evaluate if the tool is working?

Class Exercise



“Bridging” at the network boundary?











WSJ’s Blue and Red Feed







A deeper question: Why would 
platforms want to change? And are 
people even ready for a fair/balanced 
social media feed?
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