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Anonymity	  and	  Self-‐
Disclosure	  on	  Weblogs	  



Summary	  

•  Main	  finding:	  discursive,	  but	  not	  visual,	  anonymity	  is	  related	  to	  the	  amount	  of	  
self-‐disclosure,	  especially	  for	  blogs	  intended	  for	  certain	  audiences.	  	  



Taking	  risky	  opportunities	  in	  
youthful	  content	  creation:	  
Teenagers’	  use	  of	  social	  
networking	  sites	  for	  intimacy,	  
privacy	  and	  self-‐expression	  	  



Summary	  



Discuss	  how	  you	  will	  have	  visual	  and	  
discursive	  anonymity	  on	  Facebook	  and	  
Twitter.	  



Would	  reddit	  and	  other	  similar	  forums	  have	  
higher	  self-‐disclosure	  because	  of	  high	  visual	  
anonymity?	  



Does	  visual	  anonymity	  still	  make	  sense	  for	  
today’s	  social	  platforms?	  (Many	  platforms	  
allow	  image	  sharing	  beyond	  profile	  pictures)	  



Over	  the	  last	  few	  years	  since	  the	  three	  
studies,	  many	  new	  platforms	  have	  emerged.	  
These	  new	  platforms	  enable	  features	  which	  
may	  not	  be	  covered	  by	  visual	  or	  discursive	  
anonymity.	  Cite	  examples	  of	  some	  of	  the	  
threats	  to	  identity	  management	  due	  to	  these	  
new	  features.	  



Over	  the	  last	  few	  years	  since	  the	  three	  
studies,	  many	  new	  platforms	  have	  emerged.	  
What	  are	  additional	  ways/cues	  people	  use	  to	  
manage	  their	  identity	  and	  self-‐disclosure?	  



The	  study	  on	  blogs	  dates	  back	  almost	  7	  years,	  
over	  which	  Facebook	  has	  now	  emerged	  as	  a	  
complex	  ecosystem	  of	  nuanced	  privacy	  
features.	  How	  would	  these	  privacy	  settings	  
impact	  self-‐disclosure	  today?	  



Livingstone	  found	  that	  teens	  also	  care	  about	  
their	  privacy	  and	  accordingly	  manage	  their	  
identity	  across	  different	  audiences	  and	  
platforms.	  If	  these	  interviews	  were	  done	  
today,	  would	  the	  same	  findings	  still	  hold?	  



One	  effect	  that	  has	  not	  been	  studied	  well	  as	  
yet,	  is	  the	  fact	  that	  many	  of	  SNSes	  have	  now	  
been	  adopted	  for	  years	  (e.g.,	  Facebook).	  Even	  
with	  carefully	  crafted	  performance	  and	  
exhibition,	  it	  is	  likely	  to	  have	  collected	  enough	  
data	  to	  characterize	  individuals	  in	  a	  nuanced	  
manner.	  How	  would	  you	  design	  a	  study	  to	  
investigate	  this?	  


