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Assignment	
  I	
  



Assignment	
  I	
  



“Why	
  we	
  twitter:	
  
understanding	
  microblogging	
  
usage	
  and	
  communities”	
  





“Measuring User Influence 
in Twitter: The Million 
Follower Fallacy”	
  





“Is It Really About Me?: 
Message Content in Social 
Awareness Streams”	
  





Popularity	
  may	
  spread	
  information—
however	
  how	
  can	
  one	
  judge	
  whether	
  the	
  
information	
  being	
  shared	
  is	
  credible?	
  
Example:	
  vaccination	
  and	
  autism	
  myth	
  



Does	
  trust	
  come	
  as	
  a	
  corollary	
  of	
  popularity?	
  
Point:	
  Trust	
  can	
  vary	
  by	
  topic;	
  probably	
  you	
  
wouldn’t	
  trust	
  Justin	
  Bieber’s	
  recommendation	
  
on	
  which	
  laptop	
  to	
  purchase.	
  



Now	
  that	
  we	
  have	
  a	
  sense	
  of	
  how	
  social	
  
media	
  influence	
  works,	
  can	
  we	
  guess	
  why	
  
the	
  ALS	
  ice	
  bucket	
  challenge	
  worked?	
  



However	
  there	
  can	
  be	
  a	
  lot	
  of	
  aspects,	
  beyond	
  the	
  
popularity	
  or	
  topical	
  authority	
  of	
  a	
  power	
  user,	
  
that	
  would	
  affect	
  whether	
  a	
  piece	
  of	
  information	
  is	
  
shared	
  or	
  not.	
  What	
  could	
  some	
  of	
  these	
  aspects	
  
be?	
  [Hint:	
  information	
  sharers	
  are	
  humans,	
  who	
  
have	
  agency]	
  



How	
  accurately	
  do	
  “meformers”	
  and	
  “informers”	
  capture	
  
intent	
  behind	
  information	
  sharing	
  on	
  Twitter?	
  Point	
  to	
  
note:	
  the	
  paper	
  is	
  from	
  2010-­‐11,	
  could	
  other	
  intent	
  have	
  
emerged	
  over	
  the	
  years?	
  Examples:	
  media	
  sharing,	
  Q&A	
  
	
  
	
  
With	
  the	
  emergence	
  of	
  smartphones,	
  Instagram	
  etc.,	
  
people	
  are	
  likely	
  to	
  take	
  moment-­‐to-­‐moment	
  pictures	
  of	
  
things	
  happening	
  around	
  them.	
  Does	
  it	
  mean	
  we	
  are	
  
seeing	
  emergence	
  of	
  information-­‐sharing	
  “meformers”?	
  



The	
  paper	
  uses	
  a	
  small	
  dataset	
  (350	
  users),	
  
what	
  kind	
  of	
  biases	
  can	
  this	
  potentially	
  
introduce	
  in	
  the	
  categorization	
  of	
  
“meformers”	
  and	
  “informers”?	
  



After	
  all,	
  who	
  are	
  “meformers”?	
  And	
  who	
  are	
  
“informers”?	
  Hint:	
  later	
  work	
  found	
  Twitter	
  
users	
  to	
  span	
  different	
  categories	
  



We	
  all	
  are	
  perhaps	
  “meformers”	
  and	
  
“informers”	
  at	
  different	
  points	
  in	
  time—what	
  
factors	
  influence	
  this	
  negotiation?	
  [Hint:	
  
people	
  have	
  social	
  networks]	
  



Why	
  is	
  it	
  useful/important	
  after	
  all,	
  for	
  us	
  to	
  
learn	
  about	
  different	
  uses	
  of	
  Twitter?	
  Tip:	
  
think	
  beyond	
  viral	
  marketing,	
  advertising	
  



Between	
  2007	
  when	
  the	
  Java	
  et	
  al	
  paper	
  
came	
  out	
  and	
  now,	
  we	
  have	
  come	
  a	
  long	
  
way.	
  What	
  could	
  be	
  reason	
  for	
  widespread	
  
acceptability	
  of	
  Twitter?	
  



Next	
  class	
  



Next	
  class	
  

https://www.python.org/downloads/

http://www.scipy.org/install.html


